SEMINAR 8
ADDITIONAL TASKS

1. Identify stylistic devices in the following advertising slogans and comment on their effectiveness. Translate the slogans into Russian
1) Have a break. Have a Kit-Kat.
2) Italy’s favourite coffee. Lavazza. Espress yourself.

3) You can’t keep quiet about a Wispa (Cadbury’s Wispa Candy).

4) You’ll find there is no Camparison (Campari Aperitif).

5) I think, therefore IBM.

2. Create your own advertising slogans based on one of the following stylistic devices: zeugma, pun, paradox, oxymoron. Try and advertise four products including:
1) a new brand of tea;

2) a new brand of Russian chocolate;
3) a new edition of Oxford Advanced Learner’s Dictionary/ or “Upstream” English course;

4) foreign language majors (специальности) at NSTU.
